
 1 

MotionBanking and Visa Indonesia Cooperate to Issue 

the First Virtual Credit Card in Indonesia 

Jakarta, 15 July 2021 - The subsidiary 

of PT MNC Kapital Indonesia Tbk 

(BCAP), PT Bank MNC Internasional 

Tbk (BABP) which operates a digital 

banking application called Motion-

Banking, announced a partnership 

with Visa Indonesia through the sign-

ing of an online MOU. This MOU is the 

foundation for both parties to issue a 

virtual credit card to be called Motion-

Visa. MotionVisa is the first virtual 

credit card in Indonesia with advanced 

Artificial Intelligence-based credit scor-

ing. MotionVisa is directly connected 

to the Department of Population and 

Civil Registration (Dukcapil), resulting 

in instant approval and much faster 

credit decisions. 

 

A virtual credit card (VCC) is a means of payment for various online transactions, including e-commerce, 

food delivery, and grocery delivery. VCC has the same information as a physical credit card, including a 16

-digit card number, expiration date, owner's name, and card verification value (CVV) code, a 3-digit pay-

ment authorization number. 

 

MotionVisa will be attached to the MotionBanking application, a digital banking service from BABP 

through the "apply for credit card" feature, providing a much faster credit card application process than 

the conventional method. This is the first in Indonesia, a manifestation of MotionBanking's commitment 

to prioritize convenience and comfort for its users. 

 

Once the application has been approved, the users can immediately able to pay online transactions. The 

MotionVisa holders will also be able to ship the physical credit card from the MotionBanking app. 

 

Without a doubt, The COVID-19 pandemic has influenced people's behavior patterns. In line with the 

Indonesian government's policy to limit activities, fulfilling most daily needs is done by online shopping. 

Besides avoiding crowds, online shopping minimizes cash transactions. As a result, it creates a practical, 

safe, and comfortable exchange. Based on the Social Demographic Impact of COVID-19 survey from the 

Central Statistics Agency (BPS), 9 out of 10 respondents did online shopping. 

“ The First Visa Virtual 

Credit Card in Indonesia ” 
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Teddy Tee, COO of MotionBanking, said he would 

continue expanding its partnership to enrich 

MotionBanking with complete mainstay features, 

just like the collaboration with Visa Indonesia to 

develop MotionVisa. 

 

"We believe that MotionVisa will give a 

new color to the euphoria of rapidly in-

creasing online transactions in Indonesia. 

The seamless virtual credit card applica-

tion in MotionBanking with instant ap-

proval is the first in Indonesia and definite-

ly will not be our only creative approach. 

We are also exploring other partnerships 

to expand our ecosystem with third par-

ties". 

Riko Abdurrahman, President Director of Visa 

Indonesia stated, 

 

“Congratulations to MNC Bank on the 

launch of the MotionBanking application. 

We are pleased to explore collaborations 

in developing virtual credit card, and 

together explore various potential 

collaborations in the digital payment 

sector that Visa can do with MNC Bank. 

This is particularly relevant to our recent 

Visa Consumer Payment Attitude Study1, 

which showed that 68% of respondents in 

Indonesia stated that they had tried 

cashless activities, and 53% of them 

reasoned that they carry less cash 

nowadays because they use cards more 

often”. 

Visa cards are currently accepted in more than 200 countries, 70 million merchant locations, in 160 world 

currencies.  

 

#MotionBanking   #DigitalBanking   #FutureBankingHere   #LifeInMotion 

#MNCBank   #MNCFinancialServices   #TeamVisa   #LebihNyamanNonTunai  
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DISCLAIMER 

By accepting this Press Release, you agree to be bound by the restrictions set out below. Any failure to comply with these restrictions may 
constitute a violation of applicable securities laws. 
 
The information and opinions contained in this Press Release have not been independently verified, and no representation or warranty, ex-
pressed or implied, is made as to, and no reliance should be placed on the fairness, accuracy, completeness or correctness of, the infor-
mation or opinions contained herein. It is not the intention to provide, and you may not rely on this Press Release as providing, a complete or 
comprehensive analysis of the condition (financial or other), earnings, business affairs, business prospects, properties or results of operations 
of The Company or its subsidiaries. The information and opinions contained in this Press Release are provided as at the date of this presenta-
tion and are subject to change without notice. Neither The Company (including any of its affiliates, advisors and representatives) nor the 
underwriters (including any of their respective affiliates, advisors or representatives) shall have any responsibility or liability whatsoever (in 
negligence or otherwise) for the accuracy or completeness of, or any errors or omissions in, any information or opinions contained herein nor 
for any loss howsoever arising from any use of this Press Release. 
 
In addition, the information contained in this Press Release contains projections and forward-looking statements that reflect The Company's 
current views with respect to future events and financial performance. These views are based on a number of estimates and current assump-
tions which are subject to business, economic and competitive uncertainties and contingencies as well as various risks and these may change 
over time and in many cases are outside the control of The Company and its directors. No assurance can be given that future events will oc-
cur, that projections will be achieved, or that The Company's assumptions are correct. Actual results may differ materially from those fore-
casts and projected. 
 
This Press Release is not and does not constitute or form part of any offer, invitation or recommendation to purchase or subscribe for any 

securities and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in 

relation thereto. 

For further information, please contact: 
Natassha Yunita 
Head of Investor Relations 
natassha.yunita@mncgroup.com 
ir.bcap@mncgroup.com  
 
PT MNC Kapital Indonesia Tbk 
MNC Financial Center, 21/F, MNC Center 
Jl. Kebon Sirih Kav 21-27, Menteng 
Jakarta Pusat 10340, Indonesia 
Phone : +6221 2970 9700 
www.mncfinancialservices.com 

 
Widyananto Sutanto 
Head of Corporate Communications  
wsutanto@visa.com 
 
 
PT Visa Worldwide Indonesia  
The Plaza Office Tower, 9/F  
Jl. MH. Thamrin Kav. 28 - 30, Menteng  
Jakarta Pusat 10350, Indonesia 
www.visa.co.id  

 

1 The Visa Consumer Payment Attitudes study was conducted by CLEAR M&C Saatchi in August-September 2020 and financed by Visa with the aim of under-

standing consumer payment behavior regarding digital payments, digital banking and the future of commerce, as the COVID-19 pandemic sweeps across the 

globe. The survey was conducted involving 1,000 consumers in Indonesia, with the demographics of the respondents being men and women aged 18-65 years 

with a minimum monthly income of IDR 3 million.  


